25+ Males

Go to the Cinema




71%

Of male 25+ year olds
are Cinemagoers*
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Activities Enjoyed by +25 Males

——

Co ncert/gig shopping Restaurants
1L CIUD Fast Fooc Spo 1t/ exercising

TV/ films onlin




Frame of Mind Consuming Media — Male 25+
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Frame of Mind Consuming Media — Male 25+
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Frame of Mind Watching Ads — All Male 25+ +25 Adults
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